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WRITING TASK 2
CHALLENGE 85

DANG BAI: TWO-PART QUESTION

More and more people nowadays visit well-known places to take photographs of themselves,
without looking at the place.

Why do you think this is happening?

Is it a positive or a negative trend?

BUGC 1: Poc dé va thuc hién theo cac budc sau:
1/ Tao structure (dan y) cho dang bai Two-part question
2/ Main ideas cho tung doan paragraph (topic sentence, explanation, examples).
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BUGC 2: Ty viét bai theo y cia ban (min 250 tir), c6 gang canh thgi gian <= 40 phut.
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BUGC 3: Poc bai mau va Rat trich ideas, tir vung, ngit phap:

Sample essay (Hanna NLE_band 9.0)

In recent years, many tourists have increasingly prioritised capturing selfies over genuinely
experiencing the places they visit. This phenomenon can largely be attributed to the pervasive
influence of social media, the pursuit of social validation, and the commodification of travel
experiences. In my view, this development is predominantly negative.

A primary driver of this behaviour is the rise of social media platforms, where individuals curate
carefully constructed online identities and seek recognition through likes, shares, and comments.
Travel has become less about cultural exploration and more about visual documentation. Rather than
appreciating historical significance or engaging meaningfully with local traditions, many tourists focus
on obtaining aesthetically pleasing images that signal status and mobility. In essence, destinations are
reduced to backdrops for personal branding. Moreover, the tourism industry itself reinforces this
mindset by promoting locations through highly stylised imagery, encouraging visitors to replicate
popular poses instead of immersing themselves in authentic experiences.

This trend carries several adverse consequences. Most notably, it diminishes the educational and
cultural value of travel. When visitors remain preoccupied with perfecting photographs, opportunities
for deeper understanding and cross-cultural exchange are often lost. Additionally, the concentration
of tourists in “Instagrammable” spots exacerbates overcrowding and environmental degradation.
Fragile heritage sites and natural landscapes are placed under immense strain due to excessive foot
traffic and irresponsible behaviour. For instance, iconic destinations such as Machu Picchu have
imposed visitor limits to mitigate long-term structural and ecological damage.

In conclusion, while social media has transformed the way people document their journeys, the
prioritisation of image over experience undermines the true purpose of travel. Unless travellers adopt
a more mindful approach, this trend may continue to erode both cultural authenticity and
environmental sustainability.

(280 words)

1/ Structure essay (dan y)
Introduction

« Debate: Tourists prioritising selfies over authentic experiences.
« Thesis: Social media and image-driven tourism cause superficial travel behaviour, which is largely
negative.

© Budc bién soan bdi Next Level English (nextlevelenglish.vn)

Next Level Engush Fanpage/Youtube: Next Level English
. . Group: Hoc IELTS 8.0+ cung Hanna
Take your English to the next level with IELTS teachers 8.0+ Phone: 0869.354.255 (Zalo — Nhuhao)



Website: nextlevelenglish.vn
Fanpage/Youtube: Next Level English
Group: Hoc IELTS 8.0+ cung Hanna
Phone: 0869.354.255 (Zalo — Nhuhao)

Next Level English

Take your English to the next level with IELTS teachers 8.0+

Body Paragraph 1 - Causes

Topic sentence: Social media and commercialised tourism reshape travel motivations.

« Explanation 1: Desire for social validation and online recognition.
« Explanation 2: Destinations reduced to aesthetic backdrops.
« Explanation 3: Tourism marketing promotes visual replication.

« Result: Shift from cultural immersion to visual consumption.

Body Paragraph 2 - Negative Impacts

Topic sentence: This trend undermines cultural value and harms the environment.

« Explanation 1: Reduced educational and cross-cultural engagement.

« Explanation 2: Overcrowding in “Instagrammable” locations.

« Example: Machu Picchu implementing visitor restrictions.

* Result: Long-term environmental and heritage damage.

Conclusion

* Restate: Image-driven travel is replacing authentic experience.
« Final stance: Without mindful travel, cultural authenticity and sustainability will decline.

2/ Dich song ngir:

In recent years, many tourists have increasingly
prioritised capturing selfies over genuinely
experiencing the places they visit. This
phenomenon can largely be attributed to

the pervasive influence of social media, the
pursuit of social validation, and

the commodification of travel experiences. In
my view, this development is predominantly
negative.

Trong nhitng nam gan day, nhiéu du khach
ngay cang uu tién chup anh tu suéng hon la
thuc sy trai nghiém nhitng ngi ho ghé tham.
Hién tugng nay phan I18n cé thé dugc ly giai
bdi anh hudng lan rong clia mang xa hoi, sy
theo dudi su cdng nhan tir xa héi, va qua
trinh thugng mai héa trai nghiém du lich.
Theo quan diém cla ti, xu hudng nay chu yéu
mang tinh tiéu cuc.

A primary driver of this behaviour is the rise of
social media platforms, where individuals curate
carefully constructed online identities and seek
recognition through likes, shares, and comments.

Nguyén nhan chinh cta hanh vi nay la su phat
trién manh mé clia cac nén tang mang xa hoi,
ndi ca nhan xay dung hinh anh truc

tuyén dugc trau chuot ky ludng va tim kiém sy
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Travel has become less about cultural
exploration and more about visual
documentation. Rather than

appreciating historical significance or engaging
meaningfully with local traditions, many tourists
focus on obtaining aesthetically pleasing
images that signal status and mobility. In
essence, destinations are reduced to backdrops
for personal branding. Moreover, the tourism
industry itself reinforces this mindset by
promoting locations through highly stylised
imagery, encouraging visitors to replicate
popular poses instead of immersing themselves
in authentic experiences.

cdng nhan thdng qua lugt thich, chia sé va binh
luan. Du lich ngay cang it lién quan dén kham
pha van héa va thién vé ghi lai hinh anh truc
quan. Thay vi tran trong y nghia lich sir hoac
tuong tac sau sac vdi truyén théng dia
phuadng, nhiéu du khach tap trung vao viéc tao
ra nhiing birc anh ¢6 tinh tham my cao nham
thé hién dia vi va su dich chuyén cla ban than.
Vé ban chat, diém dén bj bién thanh phéng
nén cho viéc xay dung thuong hiéu ca nhan.
Hon nira, chinh nganh du lich ciling ciing ¢6 tu
duy nay bang cach quang ba dia diém théng
qua hinh anh dugc dan dung, khuyén khich
du khéach tai hién nhiing tu thé phé bién thay vi
hoa minh vao trai nghiém chan thuc.

This trend carries several adverse consequences.
Most notably, it diminishes the educational and
cultural value of travel. When visitors remain
preoccupied with perfecting photographs,
opportunities for deeper understanding

and cross-cultural exchange are often lost.
Additionally, the concentration of tourists in
“Instagrammable” spots

exacerbates overcrowding and environmental
degradation. Fragile heritage sitesand natural
landscapes are placed under immense strain due
to excessive foot traffic and irresponsible
behaviour. For instance, iconic destinations such
as Machu Picchu have imposed visitor limits to
mitigate long-term structural and ecological
damage.

Xu hudng nay gay ra nhiéu hé qua tiéu cuc.
Dang chu y nhat, né lam suy giam gia tri giao
duc va van héa cua du lich. Khi du khach bj am
anh bdi viéc hoan thién blc anh, cc hdi dé hiéu
sau han va thuc hién giao luu lién van
héathuang bi danh mat. Ngoai ra, su tap trung
déng duc tai cac dia diém “Instagrammable”
lam trdm trong thém tinh trang qua tai va suy
thoai méi trudng. Cac di san van héa va canh
quan thién nhién mong manh phai chiu ap luc
|6n do lugng ngudi qua lai quéa mudc va hanh vi
thiéu trach nhiém. Vi dy, nhiing dia diém biéu
tugng nhu Machu Picchu da ap dung giéi han
khach tham quan nham giam thiéu tén hai
cau truc va sinh thai lau dai.

In conclusion, while social media has transformed
the way people document their journeys, the
prioritisation of image over experience
undermines the true purpose of travel. Unless
travellers adopt a more mindful approach, this
trend may continue to erode both cultural

authenticity and environmental sustainability.

Tom lai, mac du mang xa héi da thay déi cach
con ngudi ghi lai hanh trinh cta minh, viéc uu
tién hinh anh haon trai nghiém lam suy yéu ban
chat thuc sy cta du lich. Néu du khach khéng
ap dung cach tiép can cé y thic haon, xu hudng
nay co thé ti€p tuc lam x6i mon ca tinh chan
thuc van héa va su bén virng méi trudng.
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3/ Vocab and Grammar:

3.1/ Vocabulary:
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pervasive influence n phrase ||anh hudng lan rong  ||widespread impact ||limited influence
social validation n phrase ||su cong nhan xa héi  |lapproval rejection
commodification noun thuong mai hoa commercialisation ||preservation
cultural exploration n phrase |kham pha van hoa cultural immersion ||superficial visit
visual documentation |In phrase ||ghi lai hinh anh photo recording |-
aesthetically pleasing ?)?rase c6 tinh tham my visually appealing |junattractive
personal branding n phrase xetuy dL'Amg thdng hicu self-promotion anonymity

ca nhan
stylised imagery n phrase ||hinh anh dan dyng curated visuals raw reality
authentic experiences ||n phrase |trai nghiém chan thuc |lgenuine experience|fartificial setting
adverse consequences ||n phrase |hé qua tiéu cuc negative outcomes ||benefits
cross-cultural exchange ||n phrase ||giao luu lién van héa ||cultural interaction |isolation
environmental o . .
degradation n phrase |suy thoai méi truéng |lecological damage ||preservation
heritage sites n phrase ||di san historic landmarks ||-
structural damage n phrase ([tén hai cdu trdc physical damage ||preservation
ecological damage n phrase (tén hai sinh thai E;l\r/rl;onmental sustainability
cultural authenticity n phrase ||tinh chan thuc van héalcultural integrity  ||cultural dilution
environmental sy bén viing moi ) environmental
sustainability n phrase truong ecological balance decline

3.2/ Ngif phap va cau tric hay:

Can largely be attributed
to

Cé thé phan I6n do

Néu nguyén nhan

This trend can be attributed
to social media.
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Rather than + V- Thay vi So sanh 2 thi/hanh ||Rather than exploring, they
ing/Noun = instead of dong take photos.

o . In essence, travel becomes
In essence Vé ban chat - i

branding.

. ) biéu kién pha dinh ||Unless travellers change,

Unless + clause Néu khong )
= If...not... damage continues.

Are placed under strain ||Bi dat dudi ap luc Cau bi doéng Sites are placed under strain.

BUGC 4: Sau khi da hoc tir bai mau, néu dudc enhance bai viét ciia ban, ban sé viét lai thé

nao?
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